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Mission Statement

Our goal at Jill & Stacey Do The Roo is to create
a five part Reality Travel Web series, updated
weekly, to provide current and useful tools for travelers
seeking an online resource for all things Australia.

With our site partnerships we plan to offer our
clients and viewers the ultimate Australian experience
with optimal viewership and ease.
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The Roo and You Sales Package

The Who

Jill and Stacey Do the Roo is the brainchild of Canadian born webcelebs Jill Clark
and Stacey Prieur. These two natural born thrillers met on the set of
TwentySomethingTyv, Jill Clarks' first foray into the world of creating and producing
webisodes.

TwentySomethingTv was a successful five minute web series, with over 2 Million hits
worldwide, and a loyal fan base. The popular lifestyle series featured a candid look into
the minds, hearts and spirit of twenty something women of all different backgrounds.
Meeting on the set in 2007, Stacey Prieur, a local comedienne quickly became a
prominent face on the show, later contributing to episode ideas, assisting in PR
ventures, and an overall fan favorite.

After its initial conception in early October of 2008, the girls felt there wasn't a travel
show out there that provided both the entertainment and informative values they were
seeking. Even after doing their own research to migrate to another country, they found
they'd get lost in lengthy legal documents, couldn't understand different accents over
the phone, and could find only bits and pieces of the information they were looking for
on the net. So they set out to create the ultimate online travel guide in a multifaceted
video format that gives their viewers the option to cater to their own specific traveling
needs!




The What
What is Jill and Stacey Do the Roo?
Jill and Stacey Do the Roo is a five part web channel:

The Roo is for the viewer who's looking for an intimate glimpse at traveling one-on-one,
and captures the adventures and misadventures of Jill & Stacey while traveling
throughout Australia. This gives viewers a weekly five minute vacation, living vicariously
through the girls from wherever they can connect to the internet. No passport
necessary!

Roo Reviews is for the internet traveler who's looking for the excitement and the thrill of
the find. Roo Reviews takes the guess work out of finding the perfect restaurant for your
budget, the best boutiques for the cutest authentically Australian clothes, and where
things really heat up in the evenings!

Roo FAQ connects with travelers looking for a quick and easy virtual guide on: getting a
Working Holiday Visa, setting up a Travelers Bank account, and booking the cheapest
flights, and much much more!

Roo How To is for the student in all of us! Roo How To takes you through the learning
process of How To surf, How To spot a poisonous spider, How To take care of yourself
if you're stung by a blue box jellyfish and essentially How To deal with the cultural
differences of not being in your own home country.

Talk to a Roo is an intimate glimpse of what it is to truly be an Australian! Talk To A
Roo explores history, pride, culture, news and entertainment! Jill and Stacey will literally
walk in their shoes if that's what it takes to immerse themselves in the Aussie culture!




The Where

Where can you find this dynamic duo? Anytime you log onto your computer the
girls will be available at www.jillandstaceydotheroo.com Stuck on a train, need to Kill
some time but don't have your laptop? No fret! Jill and Stacey Do The Roo will be
available in downloadable form that you can then upload to your iPhones and iPods! So
you can take us with you, and wherever we go, you can come too! No need to stash
away in our suitcase!

So where exactly does the journey begin?

Jill and Stacey Do the Roo begins as soon as they set foot on ground in beautiful
Sydney, Australia! From there, the two will take a three week road trip up the Sunshine
and Gold Coasts, in their vintage camper van hitting up over 31 different towns en route
to the amazing Great Barrier Reef! But the fun doesn't end there, you'll see the girls as
they set up their house sit in Sydney Australia, try and find jobs, and blend in with the
locals.

However before they get too settled in, the girls will then take another trip inland to
Adelaide stopping at over 15 fabulous spots along the way, some of which include:
Canberra, Melbourne and Wagga Wagga to see how things are done on the other side
of the island.

Last but not least, the girls will make their way to the mysterious regions of the
illustrious Outback to see if they can find work in the agricultural sector to secure a
second year of Australian bliss! If the girls manage to convince the Australian
government to let them stay another year, then it's time to really get their hands dirty in
Perth, Darwin or even the island of Tasmania!!




The Why

So why should you advertise with Jill and Stacey Do The Roo?

With traditional advertising moving in drastic leaps and bounds towards web based
content we're essentially offering you a ride on The Arc before you get inundated with
what is to come! When you advertise with us, you're representing your business and
your brand in a new innovative way which will allow you to reach new customers, in a
niche market, and a chance to build awareness with travelers coming to Australia.

The web is proving to be the fastest growing medium for people to source out their
own entertainment and information. 79.4% of Australia’s population are active internet
users with that number growing immensely and steadily. The user growth in the past
has been at a rate of 147.8%

Total internet usage for Oceania (South Pacific Islands, New Zealand, Australia)
Population: 33,981,562; of those people 20,204,331 use the internet — 59.5% of the
population. Australia specifically has a population of 20,600,856 of these 20 Million
16,355,427 are active internet users . Just to recap user growth is 147.8% and 79.4%
is directly attributed to Australia’s population!

"No medium before has ever been able to provide advertisers/sponsors such detailed information
on how many people see an ad, how long they were on the site, where they are located, if they
came back again etc..." - Businessweek.com Wiser About the Web

The top 3 countries that use the web to find out about Australia are: Germany
(146,000), U.S. (429,000) and the U.K. (643,000); which inevitably they account for the
3 top countries that travel to Australia. We intend to help our clients capitalize on the
shift from conventional information research methods, to the webolution, using
informative yet entertaining webisodes and site partnerships. This offers the client
premium opportunity for branding and niche targeting. We can even offer detailed
reports based on our analytics that will breakdown who’s watching, which pages, and
how long they were on there for!

Which is why NOW is the perfect time to start advertising and becoming a pioneer in
the industry!




The How

Jill and Stacey Do The Roo offers a niche opportunity to capitalize on intimate
advertising, ultimately catering to the needs of the small business owner.

"Small sites provide the targeting advertisers want." - Jarvis Coffin Il CEO of Burst Media

We offer affordable rates to feature your business on our site for whichever pre-
determined length of time you choose!

Translation: NO big advertising budgets, NO big contracts!

You’re not alone! Look at how many others have jumped on board!

"Web advertising is becoming increasingly popular as it offers maximum viewership for a low price....internet
advertisers spend about $145/home vs. $674 for newspapers, $416 for TV, and $334 for radio" (Morgan

Stanley Research)

"eMarketer stats suggest that local online ad spending will increase from 11% in 2009 to 23% in 2010;
Nationally from 2% in 2009 to 13% in 2010 this includes banner ads, classified ads, email embedded ads,

rich media, and sponsorship videos" (Morgan Stanley Research)
STILL NOT QUITE SURE?

Jill and Stacey Do The Roo will help you grow your business with our worldwide
audience, and help attract additional local business as well.
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See for yourself how many others have taken their b usiness to the virtual world
as well!
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LET OUR PEOPLE MEET “YOUR” PEOPLE!

Our web show is securely listed with over 50 peripheral sites including all popular
social networking groups, link exchanges, video sharing communities, countless blogs,
popular traveler’s forums, and travel message boards which will each be updated
frequently during the week, to create an internal cyber distribution network, ensuring
you maximum viewership of your ads!

Some of our viral platforms include: a YouTube channel, Twitter, Facebook,
TwentySomething Bloggers, MySpace, Google Video, Podcasts, RSS Feeds, Digg,
Vimeo, BlipTv, Revver, and Trip Advisor just to name a few!

You might have heard of “some” of these, you might even be on one or two! But
what sort of effect can they have on your business?




Take a look at some of the market reach from these distribution channels:

FACEBOOK

Over 200 million active users with an average of over half the population logging in daily

YOUTUBE

The largest online video sharing site on the internet with hundreds of millions of videos being
watched everyday

TRAVELISTIC

Over 8,900 travel videos uploaded for travelers of all kinds looking for information on their next
destination

METACAFE

Attracts more than 40 million unique viewers each month

VIMEO

Over 1.6 million users, known to be less cluttered then YouTube with a focus on more professional
videos

TWITTER

Users are extremely active on Twitter, seen as a great marketing tool, great way to get the word out
about your product/business

Australia’s leading digital publisher, News Digitdedia, released the findings of its Insight Repo@onnecting
CampaignsThe survey of more than 7,000 users of News Didgjitadlia’s news, sport, entertainment, search angghg sites
found a strong opportunity exists for targeted afisiag online in Australia.

Trust of the host site has a significant impact othe believability of the advertisingwith 42% of respondents
finding advertising more credible on host websitesy trust.

92% of respondents have watched video clips or videcontent on a website

The longer the video clip, the less likely peopie ta watch it onlineOf the video content watched online, 94% will
watch individual clips of lengths below five minute.

15% of all net activity is spent watching online \eos
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Full article @

http://www.iabaustralia.com.au/index.php?/news/story/connecting_campaigns_an_insight_into_australias_views_on_online_advertis
ing




What is SEO and how do | increase Reach?

Don't fret!

Search Engine Optimization (SEO) is the leading force behind generating, and
converting strongly targeted organic searched traffic, into new viewers to a website.
Advertising with us means that YOUR website will receive traffic that's the most
gualified and targeted to YOUR business thanks to our ability to rank highly in the 3
major search engines.

This is extremely valuable as it increases Unique Viewers/Month with each of these
views coming from travelers looking for specific information on locations, activities,
dining, entertainment, accommaodation, and shopping in Australia; giving you, the client
optimum viewership of your ads.

How can you make an impact without big advertising bucks?

Australian “Best Job In the World” promotion via internet social networks and viral marketing warranted
the title most effective viral campaign of 2009 with over 35,000 applicants, cost was the winners salary @
$105,000 and brought millions of viewers to Queensland; making it one of the most popular travel
destinations despite tough economic times! - www.dailyfinance.com/2009/06/08

Let’s take a look at what industry leaders have to say:

- No medium before has ever been able to provide advertisers such detailed info on how many
people see an ad, and how many respond to it. — Businessweek.com Wiser about the Web

In 2006 web ad spending went from $9.6 Billion to 12.5 Billion — Price Waterhouse Coopers

In November of 2007 Americans viewed 9.5 Billion videos online, YouTube accounted for 31.3%
(2,966Billion) Alone — Comscore Video Metrix

- With economic slowdown larger websites (100Mill/pageviews/month) dropped by 52% in sales.
Small sites however increased from $1.18M in March to $1.29M in April (10% increase from FEB
08- APR 08) — Masternewmedia.org

- A Banner Ad on a leading portal such as Yahoo or MSN now costs approx. $500,000/day
estimated at the same retail value as a 30s spot on a hit TV series such as CSI. —
Businessweek.com Wiser about the Web

- Other companies utilizing online ads: Proctor & Gamble, Kraft Foods, and Ford Motors. Kraft built
entire campaigns around interactive banners. — Businessweek.com Wiser about the Web

Internet is still relatively a new medium when compared to other long established advertising
mediums like newspapers, radio, and TV and therefore advertisers have not yet realized the full
potential for gain. — Superpages.com




So who's potentially seeing your AD?
From Jan '09 - April '09 there were 1, 906, 700 10@isitors to Oz
Jan '09 - March '09 (heart of the recession) visitame to Oz from:
320, 100 visitors from New Zealand to Oz
264, 100 visitors from UK
152, 400 visitors from U.S
47, 500 visitors from Canada
Over 200 000 visitors from Southeast Asia
Over 300 000 visitors from Northeast Asia
Internet usage facts for travelers coming to Oz:
62% of all visitors coming to Oz use the intermmetdsearch and plan their trip to Australia
Top 2 reasons travelers gave for using Internet befe arriving to Oz:
To find out more about Australia after decidingrisit - 52%

To help plan the Australian trip itinerary - 43%

Top 3 countriesthat used the Interneto find out more about their trip to Oz:
1. Germany — 146,000
2. U.S - 429,000
3. U.K-643,000

All of our information will be highly keyword tgeted and highly optimized for search engines
to deliver relevant information on specific locaisoand travel information to travelers looking to
come to Australia. This gives advertisers a chaocearket to a specific niche demographic that

relates to their business, increase their onlisiwity, thus creating a familiar brand travelers
will know and trust.




Quality in The Roo environment

Intuitive navigation makes it easy to get around within our attractive, uncluttered
environment. Our audience appreciates our continuous update of shows, with new
episodes airing every day Monday through Friday from a new age firecracker production
team! That team not only originates content - but aggregates it from all affiliated
network assets to provide our audience with the best, most entertaining and informative
coverage you'll find anywhere online!

Need an ad but still don’t want to spend the big $ to get your name out there?

Our top-drawer creative team will conceive, produce, and execute promotional or
feature content to meet your strategic objectives on our site. Want to embed a product,
list your business on our site directory, or need 5, 10, 15 or 20s of video online
advertising? We do it all! We’ll be happy to sit with your team and come up with a
creative strategy that will fit into one or all of the Jill and Stacey Do The Roo shows that
you can be proud to stamp your company name on!

“The production costs and ease of distribution for online video make it attractive for brand marketers
looking to save precious marketing dollars while allowing them to engage their customers with sight,
sound, motion and emotion—all the elements that make for compelling brand messages,” said eMarketer
in a recent white paper detailing seven strategies to survive the downturn -
http://www.tvweek.com/news/2009/01/column_investment_tip_for_2009.php

GIVE US 2 weeks to create, conceive your online A d!

Sounds like something you’d be interesting in?

Are you ready to take a look at your Ad Options?




AD OPTIONS

1% Level — 5 Seconds Pre-Roll $250 Includes: Voice Over, Company Name
scrolled out i.e. “This episode is brought to you by (Company Name)”.

2" |evel — 10 Seconds Pre-Roll $500 Includes: Voice Over, Picture of
store/product, logo and contact info.

3" Level — 20 Seconds Pre-Roll $ 750 Includes: Individualized Ad created by
SLAP Clark Productions

4™ Level (Not including Reviews) $1000  Includes: On air mention, product
placement + 20s Post-Roll

5" Level (Not including Reviews) $2000 Includes: Branded Episode revolving
around our Client + 20 second Pre-Roll

6" Level $ 4500 Includes: One month (4) 10 second Pre-Roll & 10 second Post-
Roll individual ads for chosen show

7" Level $ 6500 Includes: One month site sponsorship, 20 (15s) pre-rolls, 1 blog
discussing product/store/company

Banner AD - $50/1000 Unique Clicks (to the site)

Directory Entry $50 (for 6 months) — General Listin g on site




Please contact us for advertising opportunities to set up YOUR personalized
meeting on how we can help you build your business and secure your brand in
the online community!

Jill Clark

Creator
Director/Producer/Research Analyst/Host

Stacey Prieur
Creator
Creative Strategist/Producer/Writer/Host

Email: www.jillandstaceydotheroo@gmail.com




